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VOGUE READERS )
HAVE VERY STRONG
CONSUMPTION POWER

CVOGUE MRS58
LA ZEIH T

PR G/ HE 1P 7= & RMB 5,946.9
Skin-care/wash product

¥ HaCosmetics RMB 3,689.8

Z 7kFragrance RMB 2,057.9

A #Costumes RMB 15,820.6

# F1f2 i Shoes/Accessories RMB 13,014.0

FF*xWatches RMB 13,624.3

= Jewelry RMB 12,143.4
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More than 80% of readers think Vogue China is intellectual,
and with its rich contents, the magazine boosts their confidence

and coaches them to become all-around women.

82.4%rmizEiNH (VOGUERRMGS 2R MRS
ESFRRITES
82.4‘% of readers think Vogue China takes a positive

stance in advocating new trends.

Research method: newsstand interception interview
Sample size: 301 Vogue core readers

Interview time: September, 2011

Top-2-box%: “Completely Agree” + “Mostly Agree” %
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Supplement schedule

Spin-off Supplement

Mar Collection February  British Special

June Watch & Jewelry April Shoes and Bag
September Collection May More Dash Than Cash
October  Vogue Mook August Beauty

September Bridal
October Kids
November Shoes & Bag
December Christmas
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Mar Collection

June Watch & Jewelry
September Collection
October  VOGUE Mook
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2012 VOGUE CHINA ADVERTISING RATE CARD

Position

BR{ X1 X6 X12 X18 X 24+

Frequency Discount Rate 5% 10% 15% 20%

Cover Gatefold
HEFTRE

1st Fashion double page spread before Table of Content

B Rl E— RIS DT

1st Beauty double page spread before Table of Content
BXalE— iR BTl

1st Watch double page spread before Table of Content
BRAIE—FRIFEN

2nd Fashion double page spread before Table of Content 690,551
B RA1E RIS T !

2nd Beauty double page spread before Table of Content 690,551
B RA1E s BT ’

3rd Fashion double page spread before Table of Content
BRa1 58 = R ET

3rd Beauty double page spread before Table of Content
BRe1E = imiFET

1,764,103

740,689

735,214

740,689

690,551

690,551
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2012 VOGUE CHINA ADVERTISING RATE CARD

4th Fashion double page spread before Table of Content

B A SRS R 5T Batbg
4th Beauty double page spread before Table of Content 648 48]
B Xl SR R B T1 ’
5th Fashion double page spread before Table of Content 630,467
EBEIE Fa¥ it STl '
5th Beauty double page spread before Table of Content 630.467
EELIEF ARt sizhil ’
Double page spread before Table of Content

B S35 630,467
1st single page facing Table of Content

= EHRELS 347,528
Single page facing Table of Content

BRE40 327,036
Double page spread between/After Table of Content 570389
BXial/ BB ’
Single page facing From the Editor

Y RS & T 310,258 294,746 279,232 263,720 248,207

Double page spread between From the Editor & Masthea
Y IE T PR AT = (BT 556,705 528,870 501,035 473,198 445,363
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2012 VOGUE CHINA ADVERTISING RATE CARD

Single page facing Masthead

BAY TS 4 BT 303,245 288,083 272,920 257,758 242,596
Eﬁ,’:f’,'iij’taje S%%g _;;;%eg;;azcgggg;head SiFacHg 545,841 518,549 491,257 463,965 436,673
3;’,!3;;52;‘;{ ing Contributor 299,463 284,490 269,516 254,543 239,570
ngsleelgtatgf s;;;%gg;%;g—?@%;gumr R 830678 504,144 477,610 451,077 424,543
?;2%;%;%‘"9 vogue Letters 299,463 284,490 269,516 254,543 239,570
3%%}4%%9@%”"*“ B 505,408 480,138 454,868 429,596 404,326
i’;g&%ﬁgggf Wg;Vogue bream Ticket of i Vogue 291,830 277,239 262,647 248,056 233,464
El?tu Eﬁ;aeglz Spﬁrﬁe ?/? g;r YogueBoeam. Tioset 489,008 464,558 440,107 415,657 391,206
;ii]n?/:; pJ;ge after Vogue Dream Ticket but before % 201,518 276,041 B o .

Double page spread before Beauty
£ ITTRIEET 472,608 448,977 425,347 401,717 378,087
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2012 VOGUE CHINA ADVERTISING RATE CARD

Single page before Beauty

2 75 6 ST A B8 T 283,028 268,878 254,725 240,575 226,422
Single’page facing Bealty Opening 259,924 246,927 233,932 220,936 209,130
ERBILEE LN ’ ’ ’ ’ ’
Single page between Beauty & Well

2R T RAHE AR ELT 246,654 234,320 221,988 209,655 197,322
Double page spread between Beauty & Well

2£ 73 8 5 T N2 A F [ BT 460,644 437,611 414,579 391,546 368,515
Sinle page facing Well Opening

T N 216,604 205,773 194,944 184,113 173,283
Single page facing Art & Living Opening

BRE AEE AT 179,059 170,106 161,153 152,200 143,247
Single page after Well

A B 88 BT 158,155 150,247 142,340 134,432 126,524
Double page spread after Well

A B S BT 316,309 300,495 284,680 268,864 253,048
'%';ffe Back Caver 312,047 296,444 280,842 265,239 249,637
Insice Back Covarspread 488,286 463,871 439,456 415,042 390,628
H=EN

Back Cover

£ 608,230



